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Academic Aces 
Karin Hablow, Stern MBA 2000 
Michael Palazzo, Mercy College BS 2006; Pace MST 2008 
 
Academic Aces is an online subscription based “e-teaching” service that uses technology to 
educate children in a fun and innovative way. The interactive service provides hundreds of 
animated videos that combine entertainment with instruction to excite and encourage kids’ 
learning of math, science, social studies, reading and writing. Ultimately, the program will shift 
traditional textbook teaching methods to a more technology-incorporating approach, known as 
the blended learning method and make learning easier. The team is in the process of 

developing its website and expects to have a demo video, quiz and game for a 2nd grade math 
lesson completed by mid-December. 
 
CourseHorse 
Katie Kapler, NYU College of Arts and Sciences 2008 
Nihal Parthasarathi, Stern 2008 
 
CourseHorse is a community course catalog that partners with local education providers to 
make recreational classes easier for New Yorkers to find and enroll in. Students may browse, or 
filter classes by schedule, curriculum, price and location, with the ability to then enroll directly 
into the desired course. By centralizing course info and reviews, CourseHorse aims to simplify 
the class research process and increase enrollment in programs offered within communities. 
The team plans to launch the website in Q1 2011. 
 
Enertiv 
Connell McGill, Babson College 2008 
Olesya Livanova, Stern 2006 
Pavel Khodorkovskiy, Babson College 2007 
 
Enertiv manufactures hardware that monitors buildings’ electrical circuit functioning using a 
subscription service model. This hardware allows Enertiv to evaluate the energy efficiency of 
the circuit and determine its contribution to the monthly utility bill. In the monitoring and 
analysis of circuits’ energy use, Enertiv can advise customers on how to better manage their 
equipment remotely and lower both their energy consumption and electrical bills.  
 
 
 
 
 



Event Now Inc. 
Alex Kombos, Stern BS 1997 
Said Amin, Clark University BA 1995 
 
EventNow provides an online space for event and party industry vendors to offer their best 
prices and services, allowing potential customers to easily filter through companies based on 
their needs and budgets. This site aims to incite competition amongst vendors to ensure 
consumers receive the best deals when planning their events.  
 
EN launched an alpha version of the site in Feb. 2010 and a beta version in April. They’ve signed 
up 14,800 vendors and launched an updated version of the site in Sept 2010. 
 
FlixAd  
Susan Zheng,  Stern 2008 
Atish Davda, Wharton School of Business UPENN 2008  
Naiel Iqbal, Wharton School of Business UPENN 2008  
 
FlixAd enables web publishers and owners of online rich media to contextualize and monetize 
web content as well as increase user retention by delivering a layer of relevant content and 
non-intrusive ads. With FlixAd, consumers don’t need to manually search for products they see 
in video clips. Instead, FlixAd directly links to similar products seen in a video so that they 
consumers can immediately learn about and/or readily purchase items they desire. 
 
The team has built out a working prototype to test with a group of alpha users. A demo video is 
available at: http://demo.flixad.com/video/  
 
GoodEatsFor.Me 
Michael Cardosa, Georgetown BS 2000, Stern MBA 2009 
Ajit Verghese, Georgetown BA 2000; Babson MBA 2009 
Mentors: Sharon Lewis, Steven Rosenberg, Bill Vreeland 
 
GoodEatsFor.Me is a social analytics website that helps hospitality establishments to analyze 
the experiences that consumers are sharing about them on social networks. By aggregating 
conversations about brands currently taking place across the social networks, GoodEatsFor.Me 
extracts insights and provides their clients opportunities for better business. Using 
GoodEatsFor.Me’s data, brands can then address customer service issues, initiate just-in-time 
promos, develop loyalty programs and overall enhance relationships with their customers.  
 
 
 
 
 
 
 



Lean4Ward 
Nevin Arora, Stern 2012 
Ryan McAleer, Ohio State University 2004 
Jackie Nekovar, Arizona State University 2000 
 
Steam & Out, Lean4Ward’s wrinkle-removing product, offers an alternative approach to 
wrinkle-removal, replacing the iron and shortening the de-wrinkling process. The product—a 
molded plastic ball with holes and a sponge inside of it—is thrown into a 5-minute dryer cycle 
with the wrinkled clothes.  
 
A patent is pending for this product. Initial test marketing was to begin in late 2010. Assembly 
and fulfillment companies have been identified. 
 
Little Yogi’s 
Erica Held 
Michael Held 
Hiatt Baker 
 
Instructors with childhood education backgrounds provide yoga classes for children at Little 
Yogi’s studio. These classes address childhood development from both a physical and emotional 
perspective, as children are encouraged to work on body alignment, flexibility, coordination 
and mental focus. Parents are intended to view Little Yogi’s as a developmental resource to 
help their children’s growth process in a fun, safe environment.    
 
MDCodePro Inc 
John Gillespie 
Alisa Graf  
 
Insurance companies use benchmark rate tables to develop service payment schedules based 
upon “usual and customary rates” (UCR). These schedules are referenced to deny and/or 
reduce payments for out-of-network services. MDCodePro provides software to physicians and 
hospitals to combat this UCR method so that they can maximize their revenue for services 
provided and stay informed of what services health insurance companies will deny or reduce 
payments for. 
 
The team has completed the system design and expects to finish coding their prototype by 
March 2011. 
 
 
 
 
 
 
 



oGolf 
Joel Morris, Stern MBA 2012 
Jordi Monso, Stern MBA 2012 
Marc Visent, Stern MBA 2012 
Shanif Dhanani, Stern MBA 2012 
 
oGolf is a services company focused on increasing the enjoyment of golf through mobile and 
online technology. oGolf, the combination of the mobile golf app, GPS Receiver and web portal, 
is the complete game management system. oGolf uses aerial imagery, user interface and data 
tracking, and oGolf Bluetooth technology to provide users live course analysis and faster 
location identification. 
 
oGolf is readying a working prototype for the iPhone and iPod Touch. The Bluetooth GPS device 
is being developed by an engineering team in Spain. Manufacturers in China are being explored. 
 
Pencil Me In  
Robin Allen, Stern MBA 2012 
Jonathan Glover 
Tanya Perkins 
Mario Tate 
George Williams 
 
Pencil Me In Today Corporation is an online business that helps hair salons and stylists to fill 
open appointments last minute by providing a list of their availabilities to the public. Pencil Me 
In Today provides buyers (salon owners/stylists) a means of marketing their services and filling 
their open appointments through a resource known to customers (salon clients) for its ease of 
use and time-saving qualities.  
 
Procon IQ 
Attila Boydak, Langone 2012  
Ari Nadin, Langone 2013  
Atul Damani, Bombay University BE 1996; Penn State MS 1998 
 
Procon IQ designs and implements construction project controls frameworks and software for 
companies whose core business is not construction. This program establishes project 
governance that helps these companies to avoid late, incomplete and/or over-budget delivery 
that would lower their ROI, speed to market, and disrupt other strategic metrics. This reusable 
permanent solution to construction management is meant to be informative, efficient and 
affordable.  
 
 
 
 
 



Showcased International 
Nathalie Parizat, NYU Stern BS 2011 
Romy Schreiber, Parsons School of Design BA May 2011 
 
Showcased International is a virtual fashion showcase that will alleviate the traditional 
constraints of cost, selection and accessibility encountered by both buyers and designers alike 
when attending traditional fashion shows. These shows will last one month and will coincide 
with traditional market weeks, providing an online runway for under-represented brands.  
 
Social Genius, Inc.  
Marcos R. Lara, RPI BS 1996  
Sanem Alkan, Stern MBA 1999  
 
Designer of mobile device applications that allow everyone, no matter how 
music or tech savvy, discover music based on friend recommendations and 
share music preferences in a fun, social, legal and inexpensive way not 
yet done since the birth of digital music. 
 
Surfwax Media 
Brian Long, Stern MBA 2012 
Samir Mirza Stern MBA 2012 
Andrew Jones, Stern 2006 
 
Using the Surfwax platform, online marketers can find, purchase and deploy an online 
advertisement that runs on a pertinent, individual article instead of committing to a site’s more 
generalized page. In selecting the specific content in which they wish to place their products, 
advertisers better contextualize their messages and reach their intended audiences.  
 
Surfwax Media is planning a soft launch in early 2011. They have demoed the product to 
several technology marketers and have follow up meetings scheduled. 
 
Thanks & Company 
Shawn Kolodny, Stern EMBA 10  
 
Thanks & Company is a customer service company that follows up with busy companies 
customers to alleviate them of the time-consuming relationship management duties. ‘Thank 
You Specialists’ at Thanks & Company make “thank you” calls to new customers regarding their 
recent purchases, establishing human connection and building personal relationships between 
brands and consumers.  
 
http://thanksandco.com/  
 
 
 


